This paper deals with the process of domestication of English expressions as a sociolinguistic phenomenon. It aims to explore the reasons of domesticating foreign [English] expressions that are variously acculturated within such social variables as gender, age, and social status. A modified sociolinguistic interview has been conducted to take the most frequently domesticated expressions in order to be included in a questionnaire administered to different sample of the Iraqi-Najafi Arabic speakers. The questionnaire is used to support the interview in fulfilling the aims of the research. Throughout the discussions, certain conclusions have been observed. English expressions are domesticated as a strategy of globalization and Englishization. Another considerable conclusion is that females have used domesticated expressions as a way to show prestige and acculturation.
Introduction
Domestication is a strategy of translation and acculturation. As an acculturation strategy, it is employed to make any given expression conformed to the culture and linguistic system of the native language (Venuti, 1995: 36) , such as the English word "connect" which is domesticated by the Iraqi Arabic speakers as ‫...الخ‬ ‫كنكو‬ ‫كنكت،‬ ‫.كنك،‬ Speakers adopt many foreign expressions as a way of achieving an accurate, understandable channel of communication (Dossoumou, 2017: 73) . Iraqi speakers follow such a norm in which certain foreign expressions are domesticated to serve their communicative events.
This study tries to address the issue of the sociolinguistic reasons to domesticate the English expressions as a broad strategy and the sociolinguistic variables of language users that affect the use of domestication. Certain objectives are outlined in this study, one of which is to discover the purposes behind using the domesticated expressions from the English language by Iraqi speakers. Another objective is to deal with the impact of domestication of the English expressions on the sociolinguistic variables in the Iraqi society.
Achieving the objectives above, quantitative as well as qualitative techniques are employed. Data are collected from the spontaneous daily communications among Iraqi people. The steps followed to achieve the objectives of this study are: (1) selecting frequently used English Domestication is viewed as a broad translation strategy that is used to acculturate foreign terms into the target language (Venuti, 1995:36) . Accompanied by domestication is the process of foreignization which is the opposite of domestication. It is defined as the use of certain expressions from the source language to be employed by the target language (ibid). The relationship between domestication and foreignization is demonstrated through the directionality; meaning that both processes can deal with the source and target language. However, when one uses the source language expressions, emphasizing the cultural considerations in the target language, then foreignization is manifested. On the other hand, when one employs foreign expressions from the source language to the target one, then, it is the direction toward domesticated expressions (ibid:37).
On the same stream, Rubel and Rosman (2003:11) indicate that these two strategies are used for cultural adjustment and social accommodation as a matter of acculturation and solidification of the language in question. Although both of these socio-cultural strategies deal with importing and exporting certain linguistic expressions, they have their sub-strategies. These strategies can be the distinctive features of each of these two socio-cultural concepts.
For domestication, Islamein and Javankhlah (2018:167) assert that translators can use specific strategies as explanations, cultural equivalence, cultural adjustment, figurative expressions of non- figurative expressions, addition, deletion, euphemism, and syntactical adjustments. As far as foreignization is concerned, loan words or sometimes transliterations, calques translation and literal translation are all employed (ibid).
Accordingly, the majority of the researchers who have been dealing with domestication and foreignization as a strategy ascribe them to society and culture. Najim (2013:510) mentions this as a conclusion, emphasizing that adopting these two strategies is resorted to because of the needs of societies.
Domestication in Society
Any society uses language in a way that requires serving socio-cultural contexts, in the sense that language is designed for sociolinguistic reasons as a dynamic entity (Holemes, 2013:53). Following such reasoning has a particular sort of cue that the treatment of linguistic phenomena is due to social considerations rather than any other reason. To strengthen language is to borrow from other languages, a matter that serves socially in the first place. In this regard, domestication is one of the broad strategies that are adopted by society for certain uses, following Hudson (2001:10) .
Based on Hymes' (1972) communicative competence, society can use special kind of codification in order to reflect an appropriate competence that is compatible with the foreign words that are domesticated. This can be done through the process of codification at all the linguistic levels such as phonological, morphological, and the syntactical levels, leaving the lexical level as it is or with slight changes (Fasold, 1984) . Convincingly, Baker and Jones (1998:12) draw upon the opinion mentioned above and add that the purpose of domesticating foreign expressions can be due to code-switching of bilinguals; meaning that speakers use different varieties in various cultural contexts which need emphasis on certain expressions.
Dealing with language as a national treasure, Wright (2004:12) argues that language can be modified under the title of nationalism, in the sense that using one language out of different variants is because of the one nation. This language should be homogenous and domesticated for communication. This study focuses on the English language as the colonial language to be localized.
Englishization in Iraqi Society
Englishization is perceived as a sub-system integrated within the language system as a whole, meaning that it occurs on the phonological, lexical, syntactic and discourse levels. This indicates that language change comes from language contact and language convergence. (Jia-ling, 1994: 167). According to Crystal (2001) , English has become the most widespread language in the globe because of the significant increase of the internet use and users. Since the dominant language of the internet is English, most users tend to pick up English terms and localize them within their source language system. Dor (2004:115) believes that Englishization is somewhat a hidden hand that causes the native speakers of different languages to turn away from the riches of their languages and blindly follow the English language for the easiness of the terms used. This brings the chance to the English language to become the dominant language in the world.
Shchugurernsky (2007) describes the process of Englishization as a dynamic one in a multilingual society, a matter which can be changed and adjusted with the phonological, lexical, and syntactic levels.
Altabach(2010:33) provides other justifications for the spread of the process of Englishization such as the need of English in education and technology, emphasizing the fast advancement in technology that causes language to lag behind in terms of finding out better terms than the English ones. In studying the impact of English on Pakistani societies, Ashraf and Tsegay (2016: 80) attain that, through globalization and international communication, English has become the source of penetration to the world languages, they (ibid) add that English is part of the global socio-economic institutions that govern the world. Such an impact necessities the governments to use Englishas a powerful hegemony tool-to be used as a second language inside schools, colleges, and other institutions as well as outside of the institutions, i.e., in society (ibid: 82).
Ashraf and Tsegay (2016: 86) conclude that the process of Engishization can be employed in the local competition and social status as a means of using prestigious language, another part of the conclusion is the need for the terms that cannot be found in the second language. Iraqi society is full of English terms used by Iraqi speakers as borrowed words that are adjusted according to the phonological, morphological and syntactic system of the Iraqi Arabic language. Al-Hindawi and Abukrooze (2016: 65) introduce an analysis of the loanwords in terms of phonological adjustments in the Iraqi Arabic. In their study (ibid), they present a set of English words that have been adopted by the Iraqi society to be used in the daily communication, such words as "cup ‫,)كوب(‬ radio ‫اديو(‬ ‫,)ر‬ telephone ( ‫,)تلفون‬ toilet ‫)تواليت(‬ …etc. (ibid: 87).
Dossoumou (2017: 67) defines Englishization as the process of using the English words along with their meanings and cultural loads in another language in a way that affects that language. It could be a variety of certain kind that largely depends on common variables such as age, gender, education, class, and status.
In the same stream, Salman and Mansoor (2017:284) deal with the loanwords through the process of Englishization and how such borrowed words can affect the use of the Iraqi Arabic language, for example ‫موبايل‬ (mobile) ، ‫موبايلي‬ (my mobile) ، ‫موبايلكم‬ (your mobile) ، ‫سييف‬ (save) ، ‫(جييك‬check). This justifies the use of the English language by the Iraqi Arabic speakers as a process of Englsihization. The reason behind using English expressions is that there is no Arabic equivalent to the englishzed expressions that are used in the Iraqi society (ibid: 285). It can be commented here that the above two studies indicate the influence of the Iraqi Arabic speakers by the spread of the English language as a global, technological means of communication that has its purposes in the society.
Methodology
The data are collected from the Iraqi dialect represented by Al-Najaf Al-Ashraf region which is a representative of the Middle-Euphrates part of Iraq. Data, which are taken from people of different levels and categories, are obtained through a kind on interview viz. focus group interviews which are about the significant topic where English is domesticated. However, the interviewees are not informed about the exact reason for having the interview so that the informants use the domesticated expressions spontaneously, following Labov 1984, and to get rid of the observer's paradox. The informants are of four categories including young, old, males and females, as follows: 1. Young people whose age is between 20 to 35 males. 2. Young people whose age is between 20 to 35 females. 3. Older people whose age is between 35 -55 males 4. Older people whose age is between 35 to 55 males.
Certain questions are asked in order for the focus interviewees to answer them. These questions are limited to four technological areas: mobile phones, the internet, computer, and social media. Through answering such questions, the domesticated expressions will be manifested. All the informants' answers are recorded and transcribed, taking into consideration all relevant words and expressions that have been used by the sample. The expressions are categorized further according to the age variable and gender variable.
It is essential to administer a questionnaire for the sake of the reasons why using such domesticated expressions and to what extent they are used, as mentioned in the objectives of the current study. The questionnaire is administered to another group which is not like the focus interviewees. The questionnaire consists of specific items that can be complementary to the interviews. It is also vital to ask the focus group about the education and job of the informants so that it is easy to obtain certain generalizations about the social class. Having all the data collected, transcribed and categorized, data description and analysis are conducted. The description draws on the quantitative as well as the qualitative techniques to support the results of each other and to have as accurate generalizable statements as possible.
Data are collected from two sources, viz. interviews distributed to the four focus groups, as mentioned in the previous section and the questionnaire. As far as the interview is concerned, questions regarding the mobile phone, the internet, social media, and computer are asked to all the participants and according to the categories in the study. Ten informants of each group have been interviewed. Though answering the questions of the interview by the informants, they spontaneously use many domesticated English expressions which are distributed in all the four fields. Each interview lasts thirty minutes where all the participants have taken their part. All the participants are from the Iraqi province of Najaf. The four groups that have been selected to be interviewed are not the same four groups that have been selected to have the questionnaire, for the sake of accuracy. The domesticated expressions are used differently by the different categories; a matter that indicates the variety of functions in using such domesticated expressions. Certain social variables such as age and gender play an important role in using domesticated English expressions.
As far as the questionnaire is concerned, it consists of ten items within sub-items distributed to cover the range of purposes that the questionnaire is set for. The subjects are classified into four groups. Each group consists of ten respondents, varying according to age and gender. The first four items in the questionnaire are intended to check whether the respondents know the domesticated English words that are used in the four fields. The second four items are concerned with the purpose of why such domesticated expressions are used. The last two items are to check how the domesticated words are integrated within the linguistic system of the target language.
Data Analysis
In this section, data that have been collected from the interview, as well as the data obtained from the questionnaire, are analyzed.
Regarding the data which have been obtained from the interview, the participants use many domesticated English expressions which are mostly treated like the Iraqi Arabic ones in terms of the morphology, phonology, and syntax. A hundred and one domesticated expressions have been transcribed from the tape recordings. These domesticated expressions are listed according to the four fields that are concerned with the information technology jargon, i.e., computer, mobile phone, the internet, and social media. This number of the domesticated words is obtained during the two hours recordings of the four interviews. Table (1) shows the expressions that have been identified by the researchers through the interview, as demonstrated in appendix (1) .
As far as the questionnaire is concerned, the respondents have variously answered regarding the four parts of the questionnaire. The first four items show that the respondents have used certain domesticated expressionsamong the ones that have been listed in Table ( repeat some of the expressions which can be used in two or three or all of the four fields as these expressions are common to some or all of the four fields.
The first four items are about the awareness of the respondents of the domesticated English expressions. All respondents have used 83 domesticated expressions out of the ones listed in Table 1 . The first two groups whose age is from 15 to 30, males and females have employed more domesticated expressions than the other two groups, which employed only 57 domesticated expressions, the female group has used 33 while the male group has used 24 domesticated expressions. The other two groups have used 26. The male group has used 15 while the female group has used only 11. Below is the table of overall results of the analysis in percentages. The second eight items show many reasons why Iraqi Arabic speakers use domesticated words. 26% of the respondents justified their use of the domesticated expression saying that there are no Arabic equivalents. 22% of the respondents said that they use some English expressions because English has become the international language of information technology in addition to the issue of globalization. 19% of the respondents justified their use of the domesticated English expressions to the issue of semantic load (i. e.) these expressions better convey the meanings they want to express. 17% of the respondents claim that these expressions are borrowed from English into Arabic due to the lack of coining new suitable words in the Arabic language. The rest of the respondents (i. e. 16%) believe that Arabic is an old-fashioned language and the use of the domesticated expressions is due to the desire for a prestigious language used by the upper classes. Table ( 2) summarizes the five reasons with their percentages. Coining new words in Arabic 17% 5
Arabic as an old fashion language 16%
Concerning the last two items in the questionnaire, the respondents answered them with a high percentage (i. e.) 86%. The answers can be included within the system of the Arabic language as follows: a. phonological adjustments which indicate that the domesticated English expressions are modified according to the Iraqi Arabic dialect, such as pronouncing /p/ instead of /b/. b. Morphological adjustments which refer to the process of applying the morphological system of the Iraqi Arabic dialect to the domesticated expressions such as the systems of number, gender, 
Discussions
Based on the data that have been analyzed through the interviews and the questionnaire, Iraqi Arabic speakers in the region of Al-Najaf l-Ashraf tend to use English foreign expressions under the process of domestication. The process of domestication is conveyed through stages in the sense that the Iraqi Najafi dialect applies all levels of phonology, morphology, and syntax of the Iraqi dialect to such domesticated expressions. This agrees with most definitions and explanations introduced by Adegijia (2004: 3) .
As for the interview, out of the two hours in which about a great deal of the Iraqi dialect has got many domesticated expressions. This indicates that Iraqi Najafi speakers tend to use more English domesticated words than Arabic ones. In the same way, the four items in the questionnaire have provided reasons why such domesticated expressions are used. To state that due to the lack of Iraqi Arabic of the equivalent expressions or the difficulty to find the suitable expression to be used in the society, domesticated expressions are used. For this reason, Iraqi Najafi speakers resort to the English language. This can go hand in hand with Otor (2016) and Dossoumou (2017: 73) who argue that domestication as a process of creolization takes place through the speaker's innovation.
Domesticated expressions, nevertheless, can be used as a substituent for coining new words in Arabic as it is an old language which cannot coin new words, based on the respondent's answers (a point of view which is not adopted by the researchers). This claim can be explained, as Olanipeckun et al. (2016) mention, as a matter of dealing with the fast advancement in the technology that the Arabic society is in desperate need for words to refer to new concepts and devices. Other languages such as Arabic (with its dialects such as Iraqi dialect) cannot quickly catch up the recent advancements, that is why its users resort to domestication.
In terms of merging the domesticated expressions, not the target language as argued by Salman and Mansoor (2017: 284) , Iraqi Arabic speakers apply the rules of phonology, morphology, and syntax to all such domesticated expressions. Such an indication brings Iraqi dialect to separation from other dialects to be included as a unique variety which is far from the classical Arabic. The emergence of new domesticated vocabulary enriches the Iraqi dialect to the extent that it could give this dialect a new, distinctive status.
On the level of certain social variables; precisely age and gender, both the interviews and the questionnaire have yielded different results when it comes to the two genders and two categories of age. In terms of the two genders, as Labov (1984) and Holmes (2013) attain, women use more polite and prestigious expressions that men, here women regard the use of domesticated expressions as a matter of a prestigious use. Contrary to that, at an older age, the matter is entirely different. Women pay very little attention to such domesticated words. It can be argued that they have no concern with the fields that have recently emerged so they are in no need for new domesticated expressions.
Conclusions
Based on the discussions above, the present study has come up with the following conclusions:
As a sociolinguistic phenomenon, domestication is employed by the Iraqi Arabic users as a strategy that refers to new referents that are not found at least in the Iraqi dialect. Often, certain domesticated expressions have their equivalents in Arabic, but Iraqi users feel that it is easier to use the domesticated expressions. 
